
Client Background:Client Background:Client Background:
A globally recognized toy manufacturer with operations in CanadaA globally recognized toy manufacturer with operations in CanadaA globally recognized toy manufacturer with operations in Canada

Challenge:Challenge:Challenge:
The future of advertising is in gameThe future of advertising is in gameThe future of advertising is in game, and it is no wonder more businesses, and it is no wonder more businesses, and it is no wonder more businesses
are turning to new and exciting ways to engage consumers usingare turning to new and exciting ways to engage consumers usingare turning to new and exciting ways to engage consumers using
emerging advertising technology. One of these companies was one ofemerging advertising technology. One of these companies was one ofemerging advertising technology. One of these companies was one of
the world's biggest toy manufacturers who chose APEX Gaming Networkthe world's biggest toy manufacturers who chose APEX Gaming Networkthe world's biggest toy manufacturers who chose APEX Gaming Network
to successfully create awareness for their new video game on a nationalto successfully create awareness for their new video game on a nationalto successfully create awareness for their new video game on a national
level in Canada by taking advantage of In-Game Rewarded Videolevel in Canada by taking advantage of In-Game Rewarded Videolevel in Canada by taking advantage of In-Game Rewarded Video

Discover how one of the world's biggest toy manufacturers worked withDiscover how one of the world's biggest toy manufacturers worked withDiscover how one of the world's biggest toy manufacturers worked with   
APEX Gaming Network to successfully drive awareness on a nationalAPEX Gaming Network to successfully drive awareness on a nationalAPEX Gaming Network to successfully drive awareness on a national

level using In-Game Rewarded Video advertising withlevel using In-Game Rewarded Video advertising withlevel using In-Game Rewarded Video advertising with
   geographical and age based targetinggeographical and age based targetinggeographical and age based targeting

StrategyStrategyStrategy



Ready to turn Engagement intoReady to turn Engagement intoReady to turn Engagement into   
Brand Awareness and Actionable Insights?Brand Awareness and Actionable Insights?Brand Awareness and Actionable Insights?

   
Learn how APEX Gaming NetworkLearn how APEX Gaming NetworkLearn how APEX Gaming Network   

can achieve these results for your brandcan achieve these results for your brandcan achieve these results for your brand

Campaign PerformanceCampaign PerformanceCampaign Performance

www.apexgamingnetwork.comwww.apexgamingnetwork.comwww.apexgamingnetwork.com

Media Type:Media Type:Media Type:   
15 / 30 Second Video15 / 30 Second Video15 / 30 Second Video

Overall VCR:Overall VCR:Overall VCR:

Overall CTR:Overall CTR:Overall CTR:

96.27%96.27%96.27%   

2.52%2.52%2.52%   

Video Completes Delivered:Video Completes Delivered:Video Completes Delivered: 405,107405,107405,107

Features of Rewarded VideoFeatures of Rewarded VideoFeatures of Rewarded Video

Tracked and Tagged CreativeTracked and Tagged CreativeTracked and Tagged Creative   
Free from Ad-Block TechnologyFree from Ad-Block TechnologyFree from Ad-Block Technology   
Target Mobile UsersTarget Mobile UsersTarget Mobile Users   
6-30 Second Video Ads6-30 Second Video Ads6-30 Second Video Ads


