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The campaign achieved exceptional performance metrics, engagingThe campaign achieved exceptional performance metrics, engagingThe campaign achieved exceptional performance metrics, engaging
the intended audience while bringing the client’s brand to top ofthe intended audience while bringing the client’s brand to top ofthe intended audience while bringing the client’s brand to top of
mind before the busy holiday shopping season. The campaignmind before the busy holiday shopping season. The campaignmind before the busy holiday shopping season. The campaign

delivered over 1.6 million impressions and successfully drove thedelivered over 1.6 million impressions and successfully drove thedelivered over 1.6 million impressions and successfully drove the
desired brand awareness in the target audiencedesired brand awareness in the target audiencedesired brand awareness in the target audience

Campaign ResultsCampaign ResultsCampaign Results


